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Act. Yes No
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registrant was required to submit such files). Yes No
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filer,” “smaller reporting company,” and “emerging growth company” in Rule 12b-2 of the Exchange Act.

Large accelerated filer Accelerated filer
Non-accelerated filer = Smaller reporting company
Emerging growth company

If any emerging growth company, indicate by check mark if the registrant has elected not to use the extended
transition period for complying with any new or revised financial accounting standards pursuant to Section 13(a) of
the Exchange Act.

Indicate by check mark whether the registrant is a shell company (as defined in Rule 12b-2 of the Exchange Act).
Yes No

The aggregate market value of the registrant’s common stock held by non-affiliates computed based on the closing
sales price of such stock on March 30, 2018 was $11,845,020.

The number of shares outstanding of the registrant’s common stock, as of December 15, 2018, was 1,945,247 shares.
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As used in this Annual Report on Form 10-K (this “Form 10-K”), unless otherwise stated or the context otherwise

requires, references to "we," "us," "our," the "Company," "Live Ventures" and similar references refer collectively to
Live Ventures Incorporated and its subsidiaries.
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Forward-Looking Statements

This Form 10-K contains “forward-looking statements” within the meaning of the federal securities laws, which involve

risks and uncertainties. You can identify forward-looking statements because they contain words such as ‘‘believes,”’
“‘expects,”” “‘may,”” “‘will,”’ ‘‘should,”” ‘‘seeks,’’ ‘‘approximately,’”” ‘‘intends,”’ ‘‘plans, estimates’’ or ‘‘anticipates’” or sir
concern our strategy, plans or intentions. Any statements we make relating to our future operations, performance and

results, and anticipated liquidity are forward-looking statements. All forward-looking statements are subject to risks

and uncertainties that may change at any time, and, therefore, our actual results may differ materially from those we

expected. We derive most of our forward-looking statements from our operating budgets and forecasts, which are

based upon many detailed assumptions. While we believe that our assumptions are reasonable, we caution that it is

very difficult to predict the impact of known factors, and, of course, it is impossible for us to anticipate all factors that

could affect our actual results.

99 ¢ 99 ¢

Important factors that could cause actual results to differ materially from our expectations, including, without
limitation, in conjunction with the forward-looking statements included in this Form 10-K are disclosed in Item
1-Business, Item 1A — Risk Factors and Item 7 - Management’s Discussion and Analysis of Financial Condition and
Results of Operations. Some of the factors that we believe could affect our results include:

competitive and cyclical factors relating to the floor covering and retail
industries;

-dependence of some of Marquis’ business on key customers;

-requirements of capital;

-requirements of our lenders;
-availability of raw materials;

-changes in import tariffs;

-product liabilities in excess of insurance;

-our ability to continue to make acquisitions and to successfully integrate and operate acquired businesses;
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risks of downturns in general economic conditions and in the floor covering and retail industries that could affect our
business segments;

-technological developments;

-our ability to attract and retain key personnel;

-changes in governmental regulation and oversight;

domestic or international hostilities and
terrorism; and

-the future trading prices of our common stock.

We caution you that the foregoing list of important factors may not contain all of the material factors that are
important to you. In addition, in light of these risks and uncertainties, the matters referred to in the forward-looking
statements contained in this Form 10-K may not in fact occur. We undertake no obligation to publicly update or revise
any forward-looking statement as a result of new information, future events or otherwise, except as otherwise required
by law.

Any information contained on our website (www.liveventures.com) or any other websites referenced in this Form
10-K are not a part of this Form 10-K.
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PART I

ITEM 1. Business

Our Company

Live Ventures Incorporated, a Nevada corporation originally incorporated in the State of New Mexico in 1968 as
Nuclear Corporation of New Mexico, is a publicly traded (NASDAQ: LIVE) holding company for diversified
businesses. In fiscal year 2015 we commenced a strategic shift in our business plan away from solely providing online
marketing solutions for small and medium business to acquiring profitable companies in various industries that have
demonstrated a strong history of earnings power.

Under the Live Ventures brand, we seek opportunities to acquire profitable and well-managed companies. We work
closely with third parties to help us identify target companies that fit within the criteria we have established for
opportunities.

Products and Services

Manufacturing Segment

Marquis Industries, Inc.

Marquis Industries, Inc. (“Marquis”) is a leading carpet manufacturer and a manufacturer of innovative yarn products, as
well as a reseller of hard surface flooring products. Over the last decade, Marquis has been an innovator and leader in
the value-oriented polyester carpet sector. We focus on the residential, niche commercial, and hospitality end-markets
and serve over 2,000 customers.

Since commencing operations in 1995, Marquis has built a strong reputation for outstanding value, styling, and
customer service. Its innovation has yielded products and technologies that differentiate its brands in the flooring
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marketplace. Marquis’s state-of-the-art operations enable high quality products, unique customization, and
exceptionally short lead-times. Through its A-O Division, Marquis utilizes its state-of-the-art yarn extrusion capacity
to market monofilament textured yarn products to the artificial turf industry. On December 21, 2018, Marquis sold its
A-O division to a third party for approximately $5.5 million in cash plus $0.10 per pound of nylon sold by the
purchaser during the 36 month period immediately following the closing of such sale. See “Item 9B — Other
Information.”

At September 30, 2018, Marquis operated its business through 13 divisions, each specializing in a distinct area of the
business. Marquis’ flooring source division is the largest of all of the operating divisions, with sales to over 2,000
carpet dealers. The following is a breakdown of each division and the specialized products sold:

Division Products and/or Services

Marquis Industries All forms of carpets to dealers

Marquis Carpet Carpet products to home centers

Marquis Hard Hard surface products manufactured by third parties to dealers
Surfaces

A-O Industries Monofilament nylon, polypropylene and polyethylene yarns for the outdoor turf industry
Specialty printed carpet to the entertainment industry (bowling alleys, fun centers, movie
theaters, casinos)

Astro Carpet Mills Specialty printed carpet to the entertainment industry and artificial turf

Artisans Hospitality — Carpets to commercial and hospitality markets

Omega Pattern Works

Artisans Carpet Carpets to carpet distributors
Dalton Carpet Depot  Sells specials and off grade carpet products to dealers
M&M Fibers Extrusion carpet fiber division supplying raw material to Marquis
Quantum Textiles Internal twisting and heat set yarn plant — some commission work for local mills
B&H Tufters Internal tufting operations
Constellation Contract commission printing
Industries
2
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Products

Carpets & Rugs

Marquis produces innovative commercial products for the carpet industry. Marquis has 26 running line styles offering
outstanding quality and value. It also offers special value in polyester styles and residential nylon roll buy. Marquis
products feature high twist yarns produced with ultra-soft fibers and are designed to perform for active families.

Marquis’s specialty print divisions offer printed patterned carpet designed for commercial applications. Patterns are
tailored to a variety of end uses from fun centers, movies theatres, hotels, casinos and corporate. All products are
printed on high performance nylon and are soil and stain resistant.

Hard Surfaces

The Marquis Hard Surface product lineup includes products designed for both residential and commercial end uses.
Marquis’s product offering has remained on the cutting edge of this rapidly evolving segment of the flooring industry
and will continue to be an innovator in new technology and design. The 16 running line products currently offered
include dry back and click luxury vinyl plank along with WPC and SPC rigid core tile and plank. In addition, Marquis
Hard Surfaces also features hundreds of rolls of vinyl specials at promotional prices.

Yarns

Through its A-O Division, Marquis uses state-of-the-art yarn extrusion capacity to market monofilament textured yarn
products to the artificial turf industry. As described above, the A-O Division was sold to a third party on December
21, 2018.

Industry and Market

10
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Marquis is an integrated carpet manufacturer, seller of hard surface products and manufacturer of nylon and
polypropylene monofilament turf yarn within a fragmented industry composed of a wide variety of companies from
small privately held firms to large multinationals. In 2017, the U.S. floor covering industry had an estimated $25.5
billion in sales.

Floor covering sales are influenced by the homeowner remodeling and residential builder markets, existing home sales
and housing starts, average house size and home ownership. In addition, the level of sales in the floor covering
industry is influenced by consumer confidence, spending for durable goods, the condition of residential and
commercial construction, and overall strength of the economy.

Our Market

Carpet and Rugs

The carpet and rug industry had shipments of $11.8 billion in 2017. The carpet and rugs industry has two primary
markets, residential and commercial, with the residential market making up the largest portion of the industry. The
industry has two primary sub-markets, replacement and new construction, with the replacement market making up the
larger portion of the sub-markets. Approximately 61% of industry shipments are made in response to residential
replacement demand.

11
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Residential products consist of broadloom carpets and rugs in a broad range of styles, colors and textures. Commercial
products consist primarily of broadloom carpet and modular carpet tile for a variety of institutional applications
including office buildings, restaurant chains, schools and other commercial establishments. The carpet industry also
manufactures carpet for the automotive, recreational vehicle, small boat and other industries.

The Carpet and Rug Institute (the “CRI”) is the national trade association representing carpet and rug manufacturers.
Information compiled by the CRI suggests that the domestic carpet and rug industry is comprised of fewer than 100
manufacturers, with a meaningful percentage of the industry's production concentrated in a limited number of
manufacturers focused on the lower end of the price curve.

Hard Surfaces

Hard flooring surfaces such as ceramic, luxury vinyl tile, hardwood, stone, and laminate had shipments of $13.9
billion in 2017. As with carpet and rugs, the market is split between residential and commercial and replacement and
new construction, with residential replacement being the largest segment of the market.

Synthetic Turf

Northwest Georgia is also the home to a thriving synthetic turf industry, a relative of the carpet industry. Early
versions of artificial turf, or fake grass, in domed and open-air sports stadiums used to be referred to as Astro Turf by
the athletes who played upon the turf. Today, artificial turf is more akin to a manmade organism, with advanced
underlay, cushioning, and drainage systems. AstroTurf, the granddaddy of artificial turf, is headquartered in Dalton,
GA.

Other major turf players in Georgia include Challenger Industries, Controlled Products, Synthetic Turf Resources,
Fieldturf, and Turf Store. Marquis, through its A-O Industries division, has developed significant yarn extrusion
expertise and services the synthetic turf industry through the sale of highest quality yarns. As discussed above,
Marquis sold its A-O Division to a third party on December 21, 2018.

Competition

12
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The North American flooring industry is highly competitive with an increasing variety of product categories, shifting
consumer preferences and pressures from imported products, particularly in the rug and hard surface categories.
Marquis competes with other flooring manufacturers and resellers. Marquis is a fully integrated carpet mill, and, as a
result, is able to produce carpet at the lowest cost possible for its target price point. Marquis is a one stop shop for soft
and hard surface products, allowing its customers to save time and receive exceptional service. Marquis offers
innovative products and has quick turnaround times turning a new product in two weeks from order to delivery. The
principal methods of competition are service, quality, price, product innovation and technology. Marquis’ lean
operating structure plus investments in manufacturing equipment, computer systems and marketing strategy contribute
to its ability to provide exceptional value on the basis of performance, quality, style and service, rather than just
competing on price.

Raw Materials and Suppliers

Our principal suppliers include Honeywell, DAK, Syntec, Global Backing, and Mattex. We believe that we will have
access to an adequate supply of raw material on satisfactory commercial terms for the foreseeable future. We are not
dependent on any one supplier.

13
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Customers

Marquis sells products to flooring dealers, home centers, other flooring manufacturers and directly to end users.
Approximately 70% of sales are to a network of over 2,000 flooring dealers across several different end markets,
geographies, and product lines. Management believes that the dealer market is the most profitable market for its
products because it’s a diversified customer base that values innovation, style, and service. Dealer networks typically
allow Marquis to achieve higher margin, lower volume accounts. As a result, we are not dependent on any one
customer to sustain our revenue.

Manufacturing

Marquis has a manufacturing facility with state-of-the-art equipment in all phases of its vertically integrated
production, from extrusion of yarn to yarn processing to tufting carpet. Marquis manufactures high quality products
and offer unique customization with exceptionally short lead-times. Marquis has recently invested in new, efficient
equipment to expand it yarn extrusion capacity to enter new markets. The new equipment allows Marquis to reduce
production costs and increase margins. Marquis has existing capacity to grow sales by 25% without additional
investment.

Marketing

Marquis has a team of 29 full-time salespeople who deepen customer relationships throughout its markets.

Retail and Online Segment

Vintage Stock

On November 3, 2016, Live Ventures, through its wholly-owned subsidiary Vintage Stock Holdings LLC, acquired
100% of Vintage Stock, V-Stock, Movie Trading Company and Entertain Mart (collectively “Vintage Stock™).
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Vintage Stock is an award-winning specialty entertainment retailer with 59 storefronts across the Midwest and
Southwest. Vintage Stock enjoys a wide customer base comprised of electronic entertainment enthusiasts, avid
collectors, female gamers, children, seniors and more. Vintage Stock offers a large selection of entertainment products
including new and pre-owned movies, video games and music products, as well as ancillary products such as books,
comics, toys and collectibles all available in a single location. With its integrated buy-sell-trade business model,
Vintage Stock buys, sells and trades new and pre-owned movies, music, video games, electronics and collectibles
through 34 Vintage Stock, 3 V-Stock, 13 Movie Trading company and 9 EntertainMart retail locations strategically
positioned across Texas, Idaho, Oklahoma, Kansas, Missouri, Colorado, Illinois, Arkansas, Utah, and New Mexico.
Stores range in size from 3,000 square feet to as large as 46,000 square feet depending on market draw and population
density. In addition to offering a wide array of products, Vintage Stock also offers services to customers, such as
rentals, special orders, disc and video game hardware repair and more. Vintage Stock also sells new and used movies,
video games and toys through http://www.vintagestock.com. Vintage Stock’s “Cooler Than Cash” program rewards loyal
customers. When Vintage Stock customers bring in items to sell, the customer has two options: (i) sell their
pre-owned products for cash or (ii) opt for store credit and receive a fifty percent bonus.

Vintage Stock sources its products through purchasing and trade-ins from customers as well as through distributors,
including Ingram Entertainment, Inc., Alliance Entertainment, Inc., Ingram Book Company, Inc., and Diamond
Comics, Inc.

15
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ApplianceSmart

At September 30, 2018, ApplianceSmart operated seventeen stores: six in the Minneapolis/St. Paul market; one in
Rochester, Minnesota; four in the Columbus, Ohio market; four in the Atlanta, Georgia market; and two in the San
Antonio, Texas market. ApplianceSmart is a major household appliance retailer with two product categories: one
consisting of typical and commonly available, innovative appliances, and the other consisting of affordable
value-priced, niche offerings such as close-outs, factory overruns, discontinued models, and special-buy appliances,
including open box merchandise and others. One example of a special-buy appliance may be due to manufacturer
product redesign, in which a current model is updated to include a few new features and is then assigned a new model
number. Because the major manufacturers—primarily Whirlpool, General Electric, and Electrolux—ship only the latest
models to retailers, a large quantity of the previous models often remain in the manufacturers' inventories. Special-buy
appliances typically are not integrated into the manufacturers’ normal distribution channels and require a different
method of management, which we provide. For many years, manufacturers relied on small appliance dealers to buy
these specialty products to sell in their stores. However, today small retailers are struggling to compete with large
appliance chains as the ten largest retailers of major appliances account for more than 85% of the sales volume. At the
same time, expansion of big-box retailers that sell appliances has created an increase in the number of special-buy
units, further straining the traditional outlet system for these appliances. Because these special-buy appliances have
value, manufacturers and retailers need an efficient management system to recover their worth.

ApplianceSmart has entered into contracts for purchasing appliances that it sells in ApplianceSmart stores and in its
commercial contracts. These contracts and arrangements are with the following five major manufacturers:

1. Electrolux
2. GE Appliances
3. LG
4. Samsung
5. Whirlpool

There are no guarantees on the number of units any of the manufacturers will sell us. However, we believe purchases
from these manufacturers will provide an adequate supply of high-quality appliances for our ApplianceSmart stores
and our commercial division.

16
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Key components of our current agreements include:

1.We have no guarantees for the number or type of appliances that we purchase.
2.The agreements may be terminated by either party with 30 days’ prior written notice.

We have agreed to indemnify certain manufacturers for certain claims, allegations or losses concerning the
"appliances we sell.

17
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LiveDeal.com

In September 2013, we launched LiveDeal.com. LiveDeal.com is a real-time “deal engine” connecting restaurants with
consumers. LiveDeal.com provides marketing solutions to restaurants to boost customer awareness and merchant
visibility on the Internet. Restaurants can sign up to use the LiveDeal platform at our website.

Highlights of LiveDeal.com include:

an intuitive interface enabling restaurants to create limited-time offers and publish them immediately, or on a preset
schedule that is fully customizable;

state-of-the-art scheduling technology giving restaurants the freedom to choose the days, times and duration of the
offers, enabling them to create offers that entice consumers to visit their establishment during their slower periods;

We were best known for migrating print yellow pages to the Internet in 1994 and began to develop the model for
LiveDeal.com after having worked closely with well-known publishers in the daily deal market.

Marketing

Vintage Stock. Vintage Stock markets its stores primarily via social media apps including but not limited to individual
store & corporate Facebook and Twitter accounts. We have approximately 380,000 customer list for weekly
distribution of our digital new release catalog and promotion of online and brick and mortar sales and coupons. In
early 2018, Vintage Stock started converting accounts to mobile numbers to better engage its customers with offers
and sales. Vintage Stock also uses guerrilla marketing by partnering and setting up booths with movie theaters for
blockbuster releases, various trade fairs, and school donations.

ApplianceSmart. Our ApplianceSmart concept includes establishing large showrooms in metropolitan locations where
we offer consumers a selection of hundreds of appliances at each of our stores. Our visual branding consists of ample
display of product, manufacturers’ signage and custom-designed ApplianceSmart materials. We advertise our stores
through television, radio, print media, social media and direct mail. Through www.ApplianceSmart.com, consumers
can also search our inventory and purchase appliances online.

18
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LiveDeal.com. We are currently not investing any resources in livedeal.com.

Our Market

Vintage Stock. According to the Entertainment Software Association, today’s video games provide rich, engaging
entertainment for players across all platforms. The 2018 Essential Facts About the Computer and Video Game
Industry Report (the “Video Game Industry Report”) underscores how video games have evolved into a mass medium,
noting that more than 150 million Americans play video games, and 64 percent of American households are home to
at least one person who plays video games regularly, or at least three hours per week and 60 percent of Americans
play video games daily. In addition, the Video Game Industry Report also stated that in 2016, the industry sold

over 24.5 billion games and generated more than $30.4 billion in revenue. Total game sales included purchases of
digital content such as online subscriptions, downloadable content, mobile applications, and social networking games.
Total consumer spending in the video game industry reached $36 billion in 2017, representing an 18% rise over 2016’s
$30.4 billion, per recent data released by the Entertainment Software Association (ESA) and The NPD Group. These
figures include mobile spending data, provided by App Annie, which include paid downloads and in-game purchases
for mobile and tablet devices through Apple’s App Store and Google Play. Separately, two-thirds (66%) of Americans
ages 13 and older self-identify as gamers, up from 58% in 2013, according to a Nielsen study. Gamers are spending an
average of 11% of their leisure time with video games this year, a figure that has remained largely consistently over
the past few years, per Nielsen’s data.
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ApplianceSmart. The U.S. major appliance industry is increasing, growing by 2.9% over the course of the last five
years and is expected to reach $19 billion in 2018, according to IBISWorld. The Company also believes that the
market is undergoing a significant advancement of “smart” or “connected” appliances. According to Grand View
Research, manufacturers are investing substantially in research and development in the connected appliance space.
With integrated computer chip and screens in refrigerators, consumers can sync up grocery lists, recipes, and even
play a Pandora playlist through their appliance. According to Statista, these so called “smart appliances” generated
approximately $887 million in 2016, which is a significant increase over 2011 (approximately $105 million).
According to Grand View Research, the two major distribution channels for consumers to purchase appliances are
brick and mortal retail and ecommerce. Brick and mortar retail holds the majority share in revenue and the Company
believes will continue to increase through 2025.

Competition

Vintage Stock. Our industry is intensely competitive and subject to rapid changes in consumer preferences and
frequent new product introductions. Competition is based on the ability to adopt new technology, aggressive
franchising, establishment of brand names and quality of collections. The markets where we have a presence do not
have many establishments that sell video games. For example, 0.6% of total video game retailers are in Oklahoma. In
addition, although many competitors have entered the rental industry with streaming online content, the lack of
broadband throughout the United States, particularly in the Midwest, has protected retailers of movies. Six of the
seven states where Vintage Stock operates are among the 10 states with the slowest internet speed. We compete with
mass merchants and regional chains; computer product and consumer electronics stores; other video game and PC
software specialty stores; toy retail chains; direct sales by software publishers; and online retailers and game rental
companies. We have, however, established a presence in areas where we can take a greater portion of market share.
Video game products are also distributed through other methods such as digital delivery. We also compete with sellers
of pre-owned and value video game products. Additionally, we compete with other forms of entertainment activities,
including casual and mobile games, movies, television, theater, sporting events and family entertainment centers.

ApplianceSmart. Our competition comes mainly from new-appliance and other special-buy retailers. Each
ApplianceSmart store competes with local and national retail appliance chains, as well as with independently owned
retailers. Many of these retailers have been in business longer than us and may have significantly greater assets. Many
factors, including obtaining adequate resources to create and support the infrastructure required to operate large-scale
appliance recycling and replacement programs, affect competition in the industry.

Intellectual Property

Our success will depend significantly on our ability to develop and maintain the proprietary aspects of our technology
and operate without infringing upon the intellectual property rights of third parties. We currently rely primarily on a

20
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combination of copyright, trade secret and trademark laws, confidentiality procedures, contractual provisions, and
similar measures to protect our intellectual property.

We estimate that reliance upon trade secrets and unpatented proprietary know-how will continue to be our principal
method of protecting our trade secrets and other proprietary technologies. While we have hired third-party contractors
to help develop our proprietary software and to provide various fulfillment services, we generally own (or have
permissive licenses for) the intellectual property provided by these contractors. Our proprietary software is not
substantially dependent on any third-party software, although our software does utilize open source code.
Notwithstanding the use of this open source code, we do not believe our usage requires public disclosure of our own
source code nor do we believe the use of open source code will have a material impact on our business.

21
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We register some of our product names, slogans and logos in the United States. In addition, we generally require our
employees, contractors and many of those with whom we have business relationships to sign non-disclosure and
confidentiality agreements. Neither intellectual property laws, contractual arrangements, nor any of the other steps we
have taken to protect our intellectual property, can ensure that third parties will not exploit our technologies or
develop similar technologies.

Our proprietary publishing system provides an advanced set of integrated tools for design, service, and modifications
to support our mobile web app services. Our mobile web app builder software enables easy and efficient design, end
user modification and administration, and includes a variety of other tools accessible by our team members.

Services Segment

We continue to generate revenue from servicing our existing customers under our legacy product offerings, primarily
our InstantProfile® line of products and services. These services primarily consist of directory listing services.
Because of the change in our business strategy and product lines, we no longer accept new customers under our legacy
product and service offerings.

Corporate Offices

Our principal offices are located at 325 E. Warm Springs Road, Suite 102, Las Vegas, Nevada 89119, our telephone
number is (702) 939-0231, and our corporate website (which does not form part of this Form 10-K) is located at
www.liveventures.com.

Employees

As of September 30, 2018, we had 1,155 employees, of which 703 were full-time employees, in the United States,
none of whom is covered by a collective bargaining agreement.

ITEM 1A. Risk Factors

22
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The following are certain risks that could affect our business and our results of operations. The risks identified below
are not all encompassing but should be considered in establishing an opinion of our future operations.

RISKS RELATING TO OUR COMPANY GENERALLY

Our results of operations could fluctuate due to factors outside of our control.

Our operating results have historically fluctuated significantly, and we could continue to experience fluctuations or
revert to declining operating results due to factors that may or may not be within our control. Such factors include the
following:

-fluctuating demand for our products and services, which may depend on a number of factors including:
-changes in economic conditions and the amount of consumers’ discretionary spending,

-changes in technologies favored by consumers,

-customer refunds or cancellations, and

-our ability to continue to bill through existing means;
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-market acceptance of new or enhanced versions of our services or products;

-new product offerings or price competition (or pricing changes) by us or our competitors;

-with respect to our retail and online segment, the opening of new stores by competitors in our markets;
-with respect to our manufacturing segment, changes in import tariffs;

the amount and timing of expenditures for the acquisition of new businesses and the expansion of our operations,
-including the hiring of new employees, capital expenditures, and related costs (including wage cost increases due to
historically low unemployment);

-technical difficulties or failures affecting our systems in general;
-the fixed nature of a significant amount of our operating expenses; and

-the ability of our check processing service providers to continue to process and provide billing information.

If we do not effectively manage our growth and business, our management, administrative, operational, and
financial infrastructure and results of operations may be materially adversely affected.

We have expanded our business over the past few years through the acquisition of different businesses in different
industries and we intend to continue to acquire additional businesses (and possibly in different industries) in the
future. Significant expansion of our present operations will be required to capitalize on potential growth in market
opportunities and will require us to add additional management personnel and continue to upgrade our financial and
management systems and controls and information technology infrastructure. Any further expansion will also place a
significant strain on our existing management, operational, and financial resources. In order to manage our growth, we
will be required to continue to implement and improve our operational, marketing and financial systems, to expand
existing operations, to attract and retain superior management and personnel, and to train, manage, and expand our
employee base. There is no assurance that we will be able to expand our operations effectively, our systems,
procedures and controls may be inadequate to support our expanded operations, and our management may fail to
implement our business plan successfully.

We may not be able to secure additional capital to expand our existing operations.

Although we currently have no material long-term needs for capital expenditures at our existing operating
subsidiaries, we will likely be required to make increased capital expenditures to fund our anticipated growth of
operations, infrastructure, and personnel. In the future, we may need to seek additional capital through the issuance of
debt (including convertible debt) or equity, depending upon our results of operations, market conditions, or unforeseen
needs or opportunities. Our future liquidity and capital requirements will depend on numerous factors, including:
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-the pace of expansion of our operations;

-our need to respond to competitive pressures; and

-future acquisitions of complementary products, technologies or businesses.

The sale of equity or convertible debt securities could result in additional dilution to existing stockholders. There is no
assurance that any financing arrangements will be available in amounts or on terms acceptable to us, if at all.

10
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We may be exposed to litigation, claims and other legal proceedings relating to our company as a whole or our
individual products and services, which could have a material adverse effect on our business and/or our stock
price.

In the ordinary course of business, we may be subject to a variety of legal proceedings, including those relating to
product liability, product warranty, product recall, personal injury, intellectual property infringement, and other
matters and/or claims relating to our Company, including securities class action matters. A very large claim or several
similar claims asserted by a large class of plaintiffs could have a material adverse effect on our business and cause our
stock price to decline, if we are unable to successfully defend against or resolve these matters or if its insurance
coverage is insufficient to satisfy any judgments against us or settlements relating to these matters. Although we have
product liability insurance, the policies may not provide coverage for certain claims against us or may not be sufficient
to cover all possible liabilities. Further, we may not be able to maintain insurance at commercially acceptable
premium levels. Moreover, adverse publicity arising from claims made against us, even if the claims are not
successful, could adversely affect our reputation or the reputation and sales of our products and cause our stock price
to decline.

If we do not introduce new or enhanced offerings to our customers, we may be unable to attract and retain those
customers, which would significantly impede our ability to generate revenue.

Management actively evaluates and improves our marketing efforts and our product and service offerings, as well as
contracts with new partners and hire and train personnel for management, sales, and fulfillment. Any new product
offering is subject to certain risks, including customer acceptance, competition, product differentiation, challenges
relating to economies of scale and the ability to attract and retain qualified personnel, including management and
designers. Many of our contracts with third party vendors permit our partners to terminate the contract, with short or
no prior notice, for convenience, as well as in the event we default under the terms of the contract for failing to meet
our contractual obligations.

The development of new products involves considerable costs and any new product may not generate sufficient
customer interest and sales to become a profitable brand or to cover the costs of its development and subsequent
promotions. There can be no assurance that any of our businesses will be able to develop and grow our current
offerings, or any other new offerings, to a point where the new offerings will become profitable or generate positive
cash flow. We may modify or terminate our current product and services offerings if our management determines that
they are not yielding or will not yield desired results.

Our product introductions and improvements, along with our other marketplace initiatives, are designed to capitalize
on customer demands and trends. In order to be successful, we must anticipate and react to changes in these demands
and trends, and to modify existing products or develop new products or processes to address them. Potential customers
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may not subscribe to our current offerings or other online marketing products and services that we may offer in the
future or may discontinue use if they find these products and services to be too costly, or ineffective for meeting their
business needs than other methods of advertising and marketing. Our business, prospects, financial condition or
results of operations will be materially and adversely affected if we do not execute our strategy or our products and
services are not adopted by a sufficient number of customers.

We may not be able to adequately protect our intellectual property rights.

Our success depends both on our internally developed technology and licensed third-party technology. We rely on a
variety of trademarks, service marks, and designs to promote our brand names and identity. We also rely on a
combination of contractual provisions, confidentiality procedures, and trademark, copyright, trade secrecy, unfair
competition, and other intellectual property laws to protect the proprietary aspects of our products and services. The
steps we take to protect our intellectual property rights may not be adequate to protect our intellectual property and
may not prevent our competitors from gaining access to our intellectual property and proprietary information. In
addition, we cannot provide assurance that courts will always uphold our intellectual property rights or enforce the
contractual arrangements that we have entered into to obtain and protect our proprietary technology.

11
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Third parties, including our partners, contractors or employees, may infringe or misappropriate our copyrights,
trademarks, service marks, trade dress, and other proprietary rights. Any such infringement or misappropriation could
have a material adverse effect on our business, prospects, financial condition, and results of operations. We may be
unable to prevent third parties from acquiring domain names that are similar to, infringe upon or otherwise decrease
the value of our trademarks and other proprietary rights, which may result in the dilution of the brand identity of our
services.

We may decide to initiate litigation in order to enforce our intellectual property rights or to determine the validity and
scope of our proprietary rights. Any such litigation could result in substantial expense and may not adequately protect
our intellectual property rights. In addition, we may be exposed to future litigation by third parties based on claims
that our products or services infringe or misappropriate their intellectual property rights. Any such claim or litigation
against us, whether or not successful, could result in substantial costs and harm our reputation. In addition, such
claims or litigation could force us to do one or more of the following:

cease selling or using any of our products and services that incorporate the subject intellectual property, which
would adversely affect our revenue;

_attempt to obtain a license from the holder of the intellectual property right alleged to have been infringed or
misappropriated, which license may not be available on reasonable terms; and

attempt to redesign or, in the case of trademark claims, rename our products or services to avoid infringing or
misappropriating the intellectual property rights of third parties, which may be costly and time-consuming.

Even if we were to prevail, such claims or litigation could be time-consuming and expensive to prosecute or defend,
and could result in the diversion of our management’s time and attention. These expenses and diversion of managerial
resources could have a material adverse effect on our business, prospects, financial condition, and results of
operations.

We may be subject to intellectual property claims that create uncertainty about ownership or use of technology
essential to our business and divert our managerial and other resources.

Our success depends, in part, on our ability to operate without infringing the intellectual property rights of others.
Third parties may, in the future, claim our current or future services, products, trademarks, technologies, business
methods or processes infringe their intellectual property rights, or challenge the validity of our intellectual property
rights. We may be subject to patent infringement claims or other intellectual property infringement claims that would
be costly to defend and could limit our ability to use certain critical technologies or business methods. We may also
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become subject to interference proceedings conducted in the patent and trademark offices of various countries to
determine the priority of inventions.

The defense and prosecution, if necessary, of intellectual property suits, interference proceedings and related legal and
administrative proceedings can become very costly and may divert our technical and management personnel from
their normal responsibilities. We may not prevail in any of these suits or proceedings. An adverse determination of
any litigation or defense proceedings could require us to pay substantial compensatory and exemplary damages, could
restrain us from using critical technologies, business methods or processes, and could result in us losing, or not
gaining, valuable intellectual property rights.

Furthermore, due to the voluminous amount of discovery frequently conducted in connection with intellectual
property litigation, some of our confidential information could be disclosed to competitors during this type of
litigation. In addition, public announcements of the results of hearings, motions or other interim proceedings or
developments in the litigation could be perceived negatively by investors, and thus have an adverse effect on the
trading price of our common stock.

12
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We may be required to expand or upgrade our infrastructure.

Our ability to provide high-quality services largely depends upon the efficient and uninterrupted operation of our
internal controls and computer and communications systems. We (or our third-party service providers) may be
required to expand or upgrade our (or their) technology, infrastructure, fulfillment capabilities, or customer support
capabilities in order to accommodate any significant growth in customers or to replace aging or faulty equipment or
technologies. We (or they) may not be able to project accurately the rate or timing of increases, if any, in the use of
our services or expand and upgrade our (or their) systems and infrastructure to accommodate these increases in a
timely manner.

Any expansion of our (or our third-party service providers’) infrastructure may require us (or them) to make significant
upfront expenditures for servers, routers, computer equipment, and additional internet and intranet equipment, as well
as to increase bandwidth for internet connectivity. Any such expansion or enhancement may cause system disruptions.

Our (or our third-party service providers’) inability to expand or upgrade our technology, infrastructure, fulfillment
capabilities, customer support capabilities, or equipment as required or without disruptions could impair the reputation
of our brand and our services and diminish the attractiveness of our service offerings to our clients.

We depend upon third parties to provide certain services and software, and our business may suffer if the
relationships upon which we depend fail to produce the expected benefits or are terminated.

We depend upon third-party software to operate certain of our services. The failure of this software to perform as
expected could have a material adverse effect on our business. Additionally, although we believe that several
alternative sources for this software are available, any failure to obtain and maintain the rights to use such software
could have a material adverse effect on our business, prospects, financial condition, and results of operations. We also
depend upon third parties who provide the cloud computing services which host our customers’ websites, including the
mobile web apps, to be sufficiently reliable and provide sufficient capacity and bandwidth so that our business can
function properly, and our customers’ websites are responsive to current and anticipated traffic. Any restrictions or
interruption in those providers’ services or connection to the internet could have a material adverse effect on our
business, prospects, financial condition, and results of operations. If we are forced to switch hosting facilities, we may
not be successful in finding an alternative service provider on acceptable terms or in hosting the required computer
servers and implementing the required technology ourselves. We may also be limited in our remedies against these
providers in the event of a failure of service.

Our business could be negatively impacted if the security of our or our partners’ equipment becomes compromised.
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To the extent that our activities involve the storage and transmission of proprietary information about our customers or
users, security breaches could damage our reputation and expose us to a risk of loss or litigation and possible liability.
We may be required to expend significant capital and other resources to protect against security breaches or to
minimize problems caused by security breaches. Our (or our third-party service providers’) security measures may not
prevent security breaches. The failure to prevent these security breaches or a misappropriation of proprietary
information may have a material adverse effect on our business, prospects, financial condition, and results of
operations.

Tax matters, including the changes in corporate tax rates, disagreements with taxing authorities and imposition of
new taxes could impact our results of operations and financial condition.

We are subject to income and other taxes in the U.S. and our operations, plans and results are affected by tax and other
initiatives. As a result of the passage of the Tax Cuts and Jobs Act, corporate tax rates in the United States decreased
in 2018, which resulted in changes to our valuation of our deferred tax asset and liabilities. These changes in valuation
were material to our income tax expense and deferred tax balances.

13
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We are also subject to regular reviews, examinations, and audits by the Internal Revenue Service and other taxing
authorities with respect to our taxes. Although we believe our tax estimates are reasonable, if a taxing authority
disagrees with the positions we have taken, we could face additional tax liability, including interest and penalties.
There can be no assurance that payment of such additional amounts upon final adjudication of any disputes will not
have a material impact on our results of operations and financial position.

We also need to comply with new, evolving or revised tax laws and regulations. The enactment of or increases in
tariffs, or other changes in the application or interpretation of the Tax Cuts and Jobs Act, or on specific products that
we sell or with which our products compete, may have an adverse effect on our business or on our results of
operations.

Our business is subject to the risks of earthquakes, fires, tornados, floods and other natural catastrophic events and
to interruption by man-made problems such as computer viruses or terrorism.

Our service systems and operations are vulnerable to damage or interruption from earthquakes, fires, tornados, floods,
power losses, telecommunications failures, terrorist attacks, acts of war, human errors, break-ins and similar events.
For example, a significant natural disaster, such as an earthquake, fire, tornado or flood, could have a material adverse
impact on our business, operating results and financial condition, and our insurance coverage will likely be
insufficient to compensate us for losses that may occur. Our servers may also be vulnerable to computer viruses,
break-ins and similar disruptions from unauthorized tampering with our computer systems, which could lead to
interruptions, delays, loss of critical data or the unauthorized disclosure of confidential intellectual property or client
data. We may not have sufficient protection or recovery plans in certain circumstances, such as the tornado that struck
Tulsa, Oklahoma in August 2017 and damaged one of Vintage Stock’s stores in our Retail and Online business, and
our business interruption insurance may be insufficient to compensate us for losses that may occur. Such disruptions
could negatively impact our ability to operate our business, which could have a material and adverse effect on our
operating results and financial condition.

RISKS RELATED TO OUR BUSINESS STRATEGY

We may not be able to identify, acquire or establish control of, or effectively integrate previously acquired
businesses, which could materially adversely affect our growth.

As part of our business strategy, we intend to pursue a wide array of potential strategic transactions, including
acquisitions of new businesses, as well as strategic investments and joint ventures. Although we regularly evaluate
such opportunities, we may not be able to successfully identify suitable acquisition candidates or investment
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opportunities, obtain sufficient financing on acceptable terms or at all to fund such strategic transactions, complete
acquisitions and integrate acquired businesses with our existing businesses, or manage profitable acquired businesses
or strategic investments.

The acquisition of a company or business is accompanied by a number of risks, including:

-failure of due diligence during the acquisition process;

-adverse short-term effects on reported operating results;

-the potential loss of key partners or key personnel in connection with, or as the result of, a transaction;

the impairment of relationships with clients of the acquired business, or our own customers, partners or employees,
as a result of any integration of operations or the expansion of our offerings;

14
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the recording of goodwill and intangible assets that will be subject to impairment testing on a regular basis and
potential periodic impairment charges;

-the diversion of management’s time and resources;

the risk of entering into markets or producing products where we have limited or no experience, including the
integration or removal of the acquired or disposed products with or from our existing products; and

the inability properly to implement or remediate internal controls, procedures and policies appropriate for a public
-company at businesses that prior to our acquisition were not subject to federal securities laws and may have lacked
appropriate controls, procedures and policies.

The acquisition of new businesses is costly and such acquisitions may not enhance our financial condition.

Our growth strategy is to acquire companies and identify and acquire assets and technologies from companies in
various industries that have a demonstrated history of strong earnings potential. The process to undertake a potential
acquisition is time-consuming and costly. We expend significant resources to undertake business, financial, and legal
due diligence on our potential acquisition target and there is no guarantee that we will acquire the company after
completing due diligence.

Our acquisitions could result in the use of substantial amounts of cash, potentially dilutive issuances of equity
securities or convertible debt securities, significant amortization expenses related to goodwill, and other intangible
assets and exposure to undisclosed or potential liabilities of the acquired companies. To the extent that the goodwill
arising from the acquisitions carried on the financial statements do not pass the annual goodwill impairment test,
excess goodwill will be charged to, and reduce, future earnings.

Because we do not intend to use our own employees or members of management to run the daily operations at our
acquired companies, business operations might be interrupted if employees at the acquired businesses were to
resign.

As part of our acquisition strategy, we do not use our own employees or members of our management team to operate
the acquired companies. Key members of management at these acquired companies have been in place for several
years and have established relationships with their customers. Competition for executive-level personnel is strong and
we can make no assurance that we will be able to retain these key members of management. Although we have
entered into employment agreements with certain of these key members of management and provide incentives to stay
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with the business after it’s been acquired, if such key persons were to resign, we might face impairment of
relationships with remaining employees or customers, which might cause long-term customers to terminate their
relationships with the acquired companies, which may materially adversely affect our business, financial condition,
and results of operations.

RISKS RELATED TO OUR FLOORING MANUFACTURING BUSINESS

The floor covering industry is sensitive to changes in general economic conditions, such as consumer confidence
and income, corporate and government spending, interest rate levels, availability of credit and demand for housing.
Significant or prolonged declines in the U.S. or global economies could have a material adverse effect on the
Company’s flooring manufacturing business.

Downturns in the U.S. and global economies, along with the residential and commercial markets in such economies,
negatively impact the floor covering industry and our flooring manufacturing business. Although the difficult
economic conditions have improved in the U.S., there may be additional downturns that could cause the industry to
deteriorate in the foreseeable future. A significant or prolonged decline in residential or commercial remodeling or
new construction activity could materially adversely affect our business, financial condition and results of operations.
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We may be unable to predict customer preferences or demand accurately, or to respond to technological
developments.

We operate in a market sector where demand is strongly influenced by rapidly changing customer preferences as to
product design and technical features. Failure to quickly and effectively respond to changing customer demand or
technological developments could materially adversely affect our business, financial condition and results of
operations.

We face intense competition in the flooring industry that could decrease demand for our products or force us to
lower prices, which could have a material adverse effect on our business.

The floor covering industry is highly competitive. We face competition from a number of manufacturers and
independent distributors. Maintaining our competitive position may require substantial investments in our product
development efforts, manufacturing facilities, distribution network and sales and marketing activities. Competitive
pressures may also result in decreased demand for our products or force us to lower prices. Moreover, a strong U.S.
dollar combined with lower fuel costs may contribute to more attractive pricing for imports that compete with our
products, which may put pressure on our pricing. The occurrence of one or more of these factors could materially
adversely affect our business, financial condition and results of operations.

In periods of rising costs, we may be unable to pass raw materials, energy and fuel-related cost increases on to its
customers, which could have a material adverse effect on our business.

The prices of raw materials and fuel-related costs vary significantly with market conditions. Although we generally
attempt to pass on increases in raw material, energy and fuel-related costs to our customers, our ability to do so is
dependent upon the rate and magnitude of any increase, competitive pressures and market conditions for our products.
There have been in the past, and may be in the future, periods of time during which increases in these costs cannot be
recovered. During such periods of time, the occurrence of such events may materially adversely affect our business,
financial condition and results of operations.

We source a substantial amount of our hard surface products from China and international trade conditions could
adversely affect us.
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A substantial amount of our hard surface products is manufactured in China and delivered to us by our brand partners
as finished goods. As a result, tariffs, political or financial instability, labor strikes, natural disasters or other events
resulting in the disruption of trade or transportation from China or the imposition of additional regulations relating to
foreign trade could cause significant delays or interruptions in the supply of our merchandise or increase our costs,
either of which could have an adverse effect on our business. If we are forced to source merchandise from other
countries, such merchandise might be more expensive or of a different or inferior quality from the merchandise we
now sell. If we were unable to adequately replace the merchandise we currently source with merchandise produced
elsewhere, our business could be adversely affected.

On March 22, 2018, President Trump, pursuant to Section 301 of the Trade Act of 1974, directed the U.S. Trade
Representative (“USTR”) to impose tariffs on $50 billion worth of imports from China. On June 15, 2018, the USTR
announced its intention to impose an incremental tariff of 25% on $50 billion worth of imports from China comprised
of (1) 818 product lines valued at $34 billion (“List 1””) and (2) 284 additional product lines valued at $16 billion (“List
2”). The List 1 tariffs went into effect on July 6, 2018 and the List 2 tariffs went into effect on August 23, 2018, (with
respect to 279 of the 284 originally targeted product lines). On July 10, 2018, the USTR announced its intention to
impose an incremental tariff of 10% on another $200 billion worth of imports from China comprised of 6,031
additional product lines (“List 3”) following the completion of a public notice and comment period. The List 3 tariffs
went into effect on September 24, 2018, with the incremental tariff increasing to 25% on March 2, 2019.

Our hard surface products that are imported from China are currently included in the List 3 product lines and are
subject to the effective tariff. As a result, we are evaluating the potential impact of the effective tariffs on our supply
chain, costs, sales and profitability and are considering strategies to mitigate such impact. Given the uncertainty
regarding the scope and duration of the effective and proposed tariffs, as well as the potential for additional trade
actions by the U.S. or other countries, the impact on our operations and results is uncertain and could be significant,
and we can provide no assurance that any strategies we implement to mitigate the impact of such tariffs or other trade
actions will be successful. To the extent that our supply chain, costs, sales or profitability are negatively affected by
the tariffs or other trade actions, our business, financial condition and results of operations may be materially
adversely affected.
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RISKS RELATED TO OUR RETAIL AND ONLINE BUSINESS

Economic conditions in the U.S. could adversely affect demand for the products we sell.

Sales of our products by Vintage Stock are driven, in part, by discretionary spending by consumers. Consumers are
typically more likely to make discretionary purchases, including purchasing movies, games, music and other
discretionary products when there are favorable economic conditions. Consumer spending may be affected by many
economic factors outside of our control. Some of these factors include consumer disposable income levels, consumer
confidence in current and future economic conditions, levels of employment, consumer credit availability, consumer
debt levels, inflation, political conditions and the effect of weather, natural disasters, and civil disturbances. These and
other economic factors could adversely affect demand for Vintage Stock’s products, which may negatively impact our
business, results of operations and financial condition.

The video game industry is cyclical and affected by the introduction of next-generation consoles, which could
negatively impact the demand for existing products or Vintage Stock’s pre-owned business.

The video game industry has been cyclical in nature in response to the introduction and maturation of new technology.
Following the introduction of new video game platforms, sales of these platforms and related software and accessories
generally increase due to initial demand, while sales of older platforms and related products generally decrease as
customers migrate toward the new platforms. A new console cycle began when Nintendo launched the Wii U in
November 2012 and Sony and Microsoft each launched their next generation of consoles, the PlayStation 4 and Xbox
One, respectively, in November 2013. In March 2017, Nintendo released their new Switch console to replace the
underperforming Wii U. If the new video game platforms do not continue to be successful, Vintage Stock’s sales of
video game products could decline. The introduction of these next-generation consoles could negatively impact the
demand for existing products or Vintage Stock’s pre-owned business, which could have a negative impact on our
business, results of operations, financial condition, cash flow and liquidity.

Technological advances in the delivery and types of video, video games and PC entertainment software, as well as
changes in consumer behavior related to these new technologies, could lower Vintage Stock’s sales

While it is currently possible to download video, video game content and music to the current generation of video and
gaming systems, downloading is somewhat constrained by bandwidth capacity and video game and movie file sizes.
However, broadband speeds are increasing and downloading technology is becoming more prevalent and continues to
evolve rapidly. The current game consoles from Sony and Microsoft have facilitated download technology. If these
consoles and other advances in technology continue to expand our customers’ ability to access and download the
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current format of video, music and games and incremental content from their games and videos through these and
other sources, our customers may no longer choose to purchase videos, DVDs, video games and music in our stores or
reduce their purchases in favor of other forms of video, digital and game delivery. As a result, our sales and earnings
could decline.

Vintage Stock may not compete effectively as browser, mobile and social video viewing and gaming becomes more
popular.

Listening to music, gaming and viewing video and digital content continues to evolve rapidly. The popularity of
browser, mobile and social viewing and gaming have increased greatly, and this popularity is expected to continue to
grow. Browser, mobile and social video viewing, listening to music and gaming is accessed through hardware other
than the game consoles and traditional hand-held video and game devices we currently sell. If there is continued
growth in popularity of browser, mobile and social viewing and gaming, our financial position, results of operations,
cash flows and liquidity could be impacted negatively.
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Sales of video games containing graphic violence may decrease as a result of actual violent events or other reasons,
and Vintage Stock’s, and our, financial results may be adversely affected as a result.

Many popular video games contain material with graphic violence. These games receive an “M” or “T” rating from the
Entertainment Software Ratings Board. As actual violent events occur and are publicized, or for other reasons, public
acceptance of graphic violence in video games may decline. Consumer advocacy groups may increase their efforts to
oppose sales of graphically-violent video games and may seek legislation prohibiting their sales. As a result, our sales
of those games may decrease, which could negatively impact our results of operations.

A disruption in ApplianceSmart’s relationships with, or in the operations of, any of ApplianceSmart’s key suppliers
could cause ApplianceSmart’s, and our, net sales and profitability to decline.

The success of ApplianceSmart’s business and growth strategy depends to a significant degree on the availability of
open box and b-line product from our suppliers. Our largest suppliers include GE Appliances, Whirlpool, Electrolux,
LG, and Samsung. ApplianceSmart does not have long-term supply agreements or exclusive arrangements with its
major suppliers. ApplianceSmart typically orders its inventory through the issuance of individual purchase orders to
vendors allowing ApplianceSmart to remain selective of the quality and type of product it purchases. ApplianceSmart
has no contractual assurance of the continued supply of merchandise in the amount and assortment currently offered to
its customers and may be subjected to rationing by suppliers. In addition, ApplianceSmart relies heavily on a
relatively small number of suppliers. The top three suppliers represented approximately 85% of its appliance
purchases in fiscal 2018.

ApplianceSmart’s suppliers also provide it with specific types of marketing allowances and volume rebates. If
ApplianceSmart’s suppliers fail to continue these incentives, it could have a materially adverse effect on the breadth at
which the Company can achieve brand awareness that translates to net sales.

The financial condition of ApplianceSmart’s suppliers may also adversely affect their access to capital liquidity with
which to ma